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Welcome from
Emma Revie, Chief Executive

Thank you for your interest in joining Trussell.

Last year, food banks in our network provided more than 2.1m parcels to people across the UK.
This represents an increase of 14% compared to the same period in 2019/20. Over 830,000 of
these went to children.

As the cost of living continues to soar, people who can least afford it, are feeling the impact the
most. The work of our food bank network is inspiring, but it shouldn’t be needed.

Our vision is for a future without the need for food banks. It's an ambitious goal, but we
believe it's achievable. To get there, we need to work with governments at every level to
ensure that our benefits system provides a genuine safety net for people and that everyone is
paid a fair wage. Everyone should be able to thrive, not merely survive, because they don’t
have enough income to cover the essentials we all need.

Working for Trussell means you’ll be making a real difference to the lives of people across the
UK. To continue our vital work, and realise our vision, we rely on a team of dedicated people

who share our goal. We hope you’ll be part of that team!

Best wishes

AR

Emma Revie
Chief Executive
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What we Do

We support more than 1,300 local food banks
across the UK, providing practical, community-
led support for people facing hardship.

But emergency food isn’t a long-term solution
to hunger. People need food banks when they
don’t have enough money for essentials. It’s
not right that anyone needs a food bank to get
by. That’s we campaign for change to end the
need for food banks in the UK and work with
communities across the UK to change the
things that push people to need a food bank.

We bring together data and evidence from
food banks and the people who need them
across the UK, gathering powerful information
on our society. Our research projects give the
most in-depth picture of who needs a food
bank and why, helping us co-create and
advocate for solutions that will ensure all of us
have enough money to cover our basic needs.

We believe that, in coming together, we will
build a future where none of us need a food
bank, because none of us will allow it. That’s
why we launched our five year strategic plan.
We know our goal to end the need for food
banks is ambitious, but by working Together for
Change, we believe it is achievable.

Our values

Our values are the fundamental driving
principles that underpin our work. Developed
in consultation with food banks, our values
encapsulate the spirit of what it means to be
part of Trussell and our network.

Our values are:

Compassion: We stand in solidarity with people
that need the help of food banks. We put the
wellbeing of people served by food banks
above everything else. We always uphold and
protect their dignity.

Justice: We are motivated by a desire to see a
more just society. It’s not right that anyone is
facing hunger and poverty. Everyone should
have enough income to afford the essentials.

Community: We believe we share the
responsibility to support one another in our
communities. To create change, we must work
together for a fairer society.

Dignity: We recognise the innate value of each
individual person and seek to prioritise the
other person’s needs and concerns in the spirit
of mutuality and friendship. Regardless of
background.


https://www.trusselltrust.org/about/our-strategic-plan/

How we Work

Our team members are based in all four
nations of the UK, supporting both our
national work and food banks on a local level.

Our support for the food banks in our
network, as well as our campaigning work is
delivered through seven directorates, all of
which report into our Chief Executive. These
are:

e Corporate Service

e Network Operations

e Network Programmes and Innovation
e Participation

e People and Inclusion

e Policy, Research and Impact

e Public Engagement

e Strategic Communications

Whatever your skills or experience and
wherever you are based in the UK, there could
be a role for you at Trussell helping our work
towards a future without the need for food
banks.

Our Pay & Benefits

Our people are the most important thing
Trussell has. Without our staff, we couldn’t
achieve our goals and create change.

All of our roles undergo a Job Evaluation and
Benchmarking programme which has resulted
in the implementation of a robust
methodology for evaluating and setting
salaries.

As a result we now have established levels and
spot rate salaries based upon the market rate
for all our roles that are non-negotiable. Our
pay principles are important to us, they are
grounded in a transparent and competitive
approach to pay.

The benefits package we offer supports our
staff professionally and personally.

Benefits include matched pension
contributions up to 8%, company sick pay
package including income protection
insurance, enhanced Family leave including
maternity and paternity, flexible working,
payroll giving, enhanced contractual leave
including the option to buy and sell holiday
once a year.



Our Approaches

How we do something is as important as what we do. For that reason, we have developed a set
of organisational approaches to describe how Trussell should work.

Service

At Trussell, we seek to serve the work of
the food bank network, listening
attentively and seeking the good of our
common mission rather than our own
organisation.

Collaboration

Wherever possible, we will collaborate
with others to achieve our goals. This
includes food banks in the network and
people with direct experience of poverty,
ensuring their effective involvement at
every level of our activity.

Expertise

We will be the best that we can be in the
things others rely on us to be expert
about, being a powerful, clear voice for
change in the policy and public sphere
and sharing relevant insights and
information with food banks.

Transparency

We will be clear and open with
information and plans, ensuring that our
own integrity and authenticity build and
maintain confidence among the wider
public for the work of food banks.

These approaches should characterise all of our work, both with the food bank network and
internally. They’ll inform new ways of working at the organisation, and we’ll make sure that
we’re continuously exploring, shaping, and living our values and approaches in our day-to-day

work.



Directorate: Policy, Research and Impact

Responsible to: Head of Impact and Evidence

Hours: Full Time (37.5 hours per week)

Salary: £50,395 per annum plus benefits

Based: Home based with travel around the UK as necessary

Role outline and purpose

This role is accountable for developing and shaping the data and insight capability across our
Helpline Services, Income Maximisation and Journey Improvement strands of the Financial
Inclusion programme, working across all 4 nations and using this evidence to help ensure that
people in crisis can access timely and high-quality advice.

The role utilises subject matter knowledge to provide specialist data and insight analysis on
demand, investment and performance on national and local services and partnerships, providing
clear and actionable insights to drive informed decision making to help deliver improved
experience and outcomes for people in crisis. The postworks closely with the food bank network,
partners and key teams across the organisation to implement the financial inclusion strategy,
whilst also leading on with data and insight requirements of Operations, Fundraising, Strategy &
Impact, Equity, Diversity & Inclusion, Participation and Policy & Research colleagues to achieve
our vision of a UK without the need for food banks.

Responsibilities

e Develop and be accountable for the collation and aggregation of evidence for the financial
inclusion programme at a national and local level, including reach and impact,
implementing and oversight of the ongoing management of reporting processes, and
using appropriate data systems.

e Responsible for defining research requirements and providing insights for key
stakeholders including Income Maximisation Helpline Services and Journey Improvement
teams, food banks and external stakeholders in line with operational plans, enabling
decision making based on accurate data and insight.

e Leading on commissioning and managing external research agencies to carry out
research and evaluations of financial inclusion services, based on stakeholder
requirements.

e Providing technical expertise to help meet the evidence requirements and support the
priorities of other teams including Policy & Research, Strategy & Impact, Operations,
Fundraising, and Equity, Diversity and Inclusion, using a range of robust research
methodologies and managing research suppliers where necessary.

e Lead collaboration with colleagues across the organisation, food bank network and
external partners across the sector to capture and allocate data and insight to drive high
quality and effective Financial Inclusion provision for people in crisis.

e Lead on all aspects of service and partnership reporting, and the production and
presentation of reports and briefings on the impact of the financial inclusion programme,
conveying insight across the charity as appropriate.



Technical skills and minimum knowledge:

Demonstrable experience and expertise in leading and delivering data & insight work
and/or marketand social research.

Demonstrable experience of project management.

Demonstrable experience of setting up and managing appropriate systems and
processes to capture evidence and insight, analysing and using appropriate analytical
and research related software such as Excel, Tableau and survey software and Power Bi.
Ability to establish credibility quickly with a range of stakeholders, with the influencing and
clear communication skills to work effectively with internal and external stakeholders.
Ability to manage multiple projects, identifying conflicting demands and establishing clear
priorities to meet objectives.

Ability and commitment to ensure that due regard is given to Equity, Diversity and
Inclusion and Participation including using co-design principles to collaborate with this
with lived experience.

Behaviours and competencies:

Demonstrate a commitment to the values of Trussell.

Demonstrates empathy for people from disadvantaged, marginalised or socially-
excluded backgrounds.

Comfortable working in a fast-paced and high-performing organisation, combining
problem-solving with collaborative stakeholder skills.

Effective communication skills; diplomatic; effectively builds rapport with individuals and
groups; presents information accessibly and in aformat appropriate to the audience.
Role models inclusive behaviour, values and leadership.

Key Stakeholders

Operations

Food bank network

Policy & Research directorate
Participation

Strategy & Impact
Fundraising departments
People with lived experience
External partners

Equity, Diversity and Inclusion



Trussell is a charity that works to end the need for food banks. It is founded on and shaped by Christian
principles.

Our values of dignity, justice, compassion and community, are central to all that we do and therefore
supports our aim to be an organisation where the diversity of all employees is valued. We welcome people
of all faiths and none and those that are committed to these values.

We recognise that we have under-represented groups within our workforce. As part of our commitment to
diversity and equality of opportunity we are actively encouraging applications from under-represented
groups such as returning parents or carers who are re-entering work after a career break, people who are
LGBTQIA+, from racially minoritised communities such as from Black, Asian and Minority Ethnic
backgrounds, with a disability, impairment, learning difference or long-term condition, with caring
responsibilities, from different nations and regions and those with a lived experience of poverty as well as
any other under-represented group in our workforce. We are committed to ensuring the safety and
protection of our employees from all forms of harm.

How to apply

If you feel you have the required passion, energy and enthusiasm to help us bring an end to poverty and
hunger, then you’re on your way to becoming part of something that will make a real difference to
people’s lives.

To apply for the role please go to our website to access our online application platform, Applied. This
platform enables us to review your application anonymously to make our hiring decisions as diverse and
impartial as possible.

You do not have to complete your application in one sitting, but you can save it and go back to it at any
time before the closing date.

If you have questions about this position, please call
01722 580 180 or email recruitment@trussell.org.uk.

www.trussell.org.uk/jobs
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